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Dominant target group report - All other levels 
Ranked by Dominant Target Group 
Of R. J. Reynolds 7 Targets 
For New York Area 


Young Literati, 8 
Bohemian Mix, 10 
Mid-City Mix, 30 
Latino Americans, 31 
Single City Blues, 45 
Hispanic Mix, 46 
Inner Cities, 47 

Out of Target, 1 , 2 , 3 , 4 , 5, ... 

Households 5 Yr Projected Households Dominant 
... Target 


ZIP 


Code 

Count X Comp 

Count X Comp X Growth 

Group 

10005 

198 

0.01 

215 

0.01 

7.22 

1 

10044 

3,135 

0.11 

3,325 

0.12 

5.15 

1 

11005 

. i ;? i 9 ‘ 

0 . 06 " 

1,731 

0.06 

- 0.36 

1 

Subtotal 

5,052 

0.18 

5,271 

0.19 

3.76 

1 

11209 

28,332 

1.01 

27,119 

0.97 

- 4.95 

2 

10001 

8,668 

0.31 

8,553 

0.31 

■ 0.63 

2 

10009 

27,265 

0.97 

27,718 

0.99 

2.02 

2 

10012 

14,156 

0 . 51 . 

14,668 

0,53 

3.75 

2 

10018 

1,285 

0.05 

1,200 

0.04 

- 2.96 

2 

10019 

20,017 

0.71 

19,126 

0.69 

- 4.03 

2 

10020 

219 

0.01 

201 

0.01 

- 7.08 

2 

10025 

45,596 

1.63 

44,905 

1.61 

- 1.02 

2 

11 

9,416 

0.34 

9,119 

0.33 

■ 2.22 

2 

Subi.wi.al 

154,954 

5.53 

152,609 

5.47 

- 1.17 

2 

10466 

20,331 

0.73 

19,615 

0.70 

- 3.10 

3 

10469 

18,994 

0.68 

18,115 

0.65 

- 4.10 

3 

11203 

23,950 

0.85 

23,558 

0.84 

- 1.41 

3 

11236 

27,701 

0.99 

26,429 

0.95 

- 4.74 

3 

11238 

19,143 

0.68 

18,797 

0.67 

- 1.80 

3 

11369 

9,641 

0.34 

9,707 

0.35 

1.59 

3 

11433 

6,936 

0.25 

6,997 

0.25 

0.94 

3 

11434 

17,537 

€.63 

17,471 

0.63 

- 0.42 

3 

11436 

4,850 

0.17 

4,966 

0.18 

2.36 

3 

Subtotal 

149,083 

5.32 

145,655 

5.22 

- 2.02 

3 

11220 

24,780 

0.88 

24,492 

0.88 

- 0.39 

4 

11222 

14,964 

0.53 

14,804 

0.53 

- 0.75 

4 

11102 

12,465 

0,44 

12,156 

0.44 

- 2.69 

4 

11103 

15,580 

0.56 

15,509 

0.56 

- 0.63 

4 

11105 

15,171 

0.54 

14,871 

0.53 

- 2.46 

4 

11368 

23,481 

0.84 

24,250 

0.87 

4.07 

4 

11385 

34,654 

1.24 

34,716 

1.24 

0,55 

4 

11416 

6,386 

0.23 

6,279 

0.23 

• 1.44 

4 

11418 

9,940 

0.35 

9,961 

0.36 

0.94 

4 

11419 

9,476 

0.34 

9,695 

0.35 

3.16 

4 

Subtotal 

166,897 

5.96 

166,733 

5.98 

0.46 

4 

11219 

23 , 4 B 6 

0.84 

22,741 

0.82 

- 2.27 

5 

112 ' 

17,713 

0.63 

17,336 

0.62 

- 1.40 

5 

112 . 

5,812 

0.21 

5,532 

0.20 

• 5.46 

5 


< Is 

Group 2 : 
Group 3: 
Group 4: 
Group 6; 
Group 6: 
Group 7 : 
Group 8; 
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Dominant target group report - All other levels 
Ranked by Dominant Target Group 
Of R, J, Reynolds 7 Targets 
For New fork Area 

Gi 1: Young Literati, 8 

Group 2; Bohemian Mix, 10 

Group 3: Mid-City Mix, 30 

Group A: Latino Americans, 31 

Group 5: Single City Blues, A5 

Group 6: Hispanic Mix, 46 

Group 7: Inner Cities, 47 

Group 8: Out of Target, 1, 2, 3, 4, 5, ... 


Households 


5 Yr Projected Households Dominant 


ZIP 

Code 

Count 

X Comp 

Count 

X Comp X Growth Group 

10002 

30,322 

1.08 

30,859 

1.11 

2.08 

5 

10006 

75 

. 0.00 

82 

0.00 

8,85 

5 

1003B 

5,686 

0.20 

5,711 

0.20 

0.60 

5 

11101 

9,015 

0.32 

8,791 

0.32 

-2.03 

5 

Subtotal 

92,109 

3.29 

91,052 

3.26 

-0.65 

5 

10452 

20,518 

0.73 

20,874 

0.75 

2.22 

6 

10453 

21,518 

0.77 

21,664 

0.78 

1.18 

6 

10454 

10,757 

0.38 

10,654 

0.38 

-0.50 

6 

10455 

10,703 

0.38 

10,987 

0,39 

3.03 

6 

10457 

19,405 

0.69 

19,075 

0.68 

-1.28 

6 

10458 

23,105 

0.82 

22,536 

0.81 

-1.85 

6 

10459 

10,402 

0,37 

10,457 

0.37 

0.90 

6 

1! 

15,172 

0.54 

15,228 

0.55 

0.77 

6 

104o& 

22,637 

0.81 

22,001 

0.79 

-2.30 

6 

10472 

20,165 

0.72 

19,858 

0.71 

-1.09 

6 

10474 

3,015 

0.11 

2,761 

0.10 

-7.73 

6 

11206 

20,521 

0.73 

20,371 

0.73 

-0.52 

6 

11211 

24,396 

0.87 

24,284 

0.87 

0.51 

6 

11232 

7,530 

0.27 

7,490 

0.27 

0.47 

6 

11237 

14,297 

0.51 

14,116 

0.51 

-0.25 

6 

11251 

0 

0.00 

0 

0.00 

N/A 

6 

00285 

0 

0.00 

0 

0.00 

N/A 

6 

10029 

27,022 

0.96 

27,464 

0.98 

1.92 

6 

10032 

21,547 

0.77 

21,254 

0.76 

-0.96 

6 

10033 

18,429 

0.66 

18,441 

0.66 

0.53 

6 

10034 

14,810 

0.53 

14,860 

0.53 

0.83 

6 

10040 

15,644 

0.56 

15,699 

0.56 

0.70 

6 

Subtotal 

341,593 

12.19 

340,074 

12.19 

0.06 

6 

10451 

14,117 

0.50 

13,671 

0.49 

-2.67 

7 

10456 

22,329 

0.80 

22,234 

0.80 

0.06 

7 

11205 

‘12,197 

0.44 

12,019 

0.43 

-1.33 

7 

11207 

25,749 

0.92 

25,125 

0.90 

-2.34 

7 

11208 

24,338 

0.87 

24,242 

0.87 

0.12 

7 

11212 

26,424 

0.94 

26,670 

C.96 

1.31 

7 

11213 

22,072 

0.79 

22,389 

0.80 

1.97 

7 

11216 

19,973 

0.71 

19,978 

0.72 

0.42 

7 

11221 

22,574 

0.81 

22,316 

0.80 

-0.38 

7 

11233 

21,400 

0.76 

21,142 

0.76 

-0.93 

7 

10i 

10,943 

0.39 

11,257 

0.40 

3.10 

7 
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Dominant target group report * All other levels 
Ranked by Dominant Target Group 
Of R. J. Reynolds 7 Targets 
For New York Area 

c( Is Young Literati, 8 

Group 2: Bohemian Mix, 10 

Group 3: Mid-City Mix, 30 

Group 4: Latino Americans, 31 

Group 5: Single City Slues, 45 

Group 6: Hispanic Mix, 46 

Group 7: Inner Cities, 47 

Group 8: Out of Target, 1, 2, 3, 4, 5, ... 

Households 5 Yr Projected Households Dominant 


ZIP 

Code 

Count 

X Comp 

10027 

21,791 

0.78 

10030 

10,231 

0.37 

10031 

20,485 

0.73 

10035 

10,093 

0.36 

10037 

8,360 

0.30 

10039 

9,191 

0.33 

11371 

245 

0.01 

Subtotal 

302,512 

10.79 

10461 

18,194 

0.65 

10462 

25,758 

0.92 

10463 

25,889 

0.92 

10464 

1,618 

0.06 

1 

13,372 

0.48 

1(Hu7 

32,211 

1.15 

10470 

5,794 

0.21 

10471 

8,751 

0.31 

10473 

16,602 

0.59 

10475 

15,491 

0.55 

11201 

10,481 

0.66 

11204 

24,054 

0.86 

11210 

18,580 

0.66 

11214 

28,294 

1.01 

11215 

26,704 

0.95 

11217 

14,396 

0,51 

11218 

23,787 

0.85 

11223 

25,651 

0.92 

11225 

21,962 

0.78 

11226 

33,580 

1.20 

11228 

13,756 

0.49 

11229 

27,493 

0.98 

11230 

28,399 

1.01 

11231 

13,867 

0.49 

11234 

27,792 

0.99 

11235 

31,547 

1.13 

10003 

29,646 

1.06 

10004 

1,031 

0.04 

10007 

1,032 

0.04 

10010 

17,025 

0.61 

10011 

28,133 

1.00 

10' 

10,154 

0.36 


Target 


Count X Comp X Growth Group 


21,790 

0.78 

0.15 

7 

10,289 

0.37 

1.04 

..... 7. 

20,874 

0.75 

2.19 

7 

10,289 

0.37 

2.59 

7 

8,207 

0.29 

*1.39 

7 

9,262 

0.33 

1.20 

7 

241 

0.01 

•2.14 

7 

301,995 

10.82 

0.19 

7 

17,743 

0.64 

-1.95 

8 

24,330 

0.87 

-4,97 

8 

25,145 

0.90 

■2.28 

8 

1,651 

0.06 

2.51 

8 

12,864 

0.46 

-3.67 

8 

31,607 

1.13 

-1.34 

8 

5,679 

0.20 

-2.03 

8 

8,475 

0.30 

-2.41 

8 

15,989 

0.57 

-3.21 

8 

15,035 

0.54 

-2.47 

8 

17,479 

0.63 

-4.28 

a 

22,957 

0.82 

-4.44 

8 

18,197 

0.65 

-1.01 

8 

27,026 

0.97 

-4.41 

8 

25,578 

0.92 

-4.45 

8 

13,991 

0.50 

-3.33 

6 

23,594 

0.85 

-0.05 

8 

24,608 

0.88 

-4.11 

8 

22,180 

0.79 

1.70 

8 

33,871 

1.21 

1.76 

8 

12,834 

0.46 

-7.15 

8 

26,315 

0.94 

-4.26 

6 

27,846 

1.00 

-1.35 

8 

12,939 

0.46 

•7.45 

8 

26,565 

0.95 

-4.63 

8 

30,584 

1.10 

-2.75 

8 

30,302 

1.09 

2.29 

8 

1,142 

0.04 

8.20 

8 

1,153 

0.04 

8.37 

8 

17,425 

0.62 

2.65 

8 

27,758 

0.99 

■0.86 

8 

10,301 

0.37 

1.57 

8 
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Dominant target group report - Alt other levels 
Ranked by Dominant Target Group 
Of R. J. Reynolds 7 Targets 
For New York Area 


G( 1: Young literati, 8 

Group 2: Bohemian Mix, 10 

Group 3: Mid-City Mix, 30 

Group A: Latino Americans, 31 

Group 5: Single City Blues, 45 

Group 6: Hispanic Mix, 46 

Group 7: Inner Cities, 47 

Group 8: Out of Target, 1, 2, 3, 4, 5, ... 

Households 5 Yr Projected Households Dominant 


2IP 

Code 

Count 

X Comp 

Count 

10014 

20,251 

0.72 

20,116 

10016 

30,124 

1.07 

31,201 

“10017 

10,401 

0.37 

10,754 

10021 

62,014 

2.21 

62,496 

10022 

20,312 

0.72 

20,227 

10023 

36,216 

1.29 

36,275 

10024 

36,901 

1.32 

37,903 

10028 

27,155 

0.97 

26,905 

10128 

31,692 

1.13 

32,866 

10280 

3,967 

0.14 

4,501 

11004 

5,268 

0.19 

5,305 

11104 

12,191 

0.44 

12,235 

11106 

16,667 

0.59 

16,342 

11 

18,481 

0.66 

18,928 

i L . 

26,290 

0.94 

27,017 

11356 

6,595 

0.24 

6,768 

11357 

15,147 

0.54 

14,981 

11358 

13,386 

0.48 

13,341 

11359 

196 

0.01 

207 

11360 

9,130 

0.33 

9,619 

11361 

9,859 

0.35 

9,605 

11362 

6,619 

0.24 

6,507 

11363 

2,641 

0.09 

2.5S4 

11364 

13,256 

0.47 

13,199 

11365 

14,171 

0.51 

14,112 

11366 

4,535 

0.16 

4,525 

11367 

14,276 

0.51 

14,140 

11370 

8,411 

0.30 

8,332 

11372 

23,192 

0.83 

23,132 

11373 

30,025 

1.07 

30,806 

11374 

18,569 

0.66 

18,382 

11375 

32,149 

1.15 

31,017 

11377 

28,771 

1.03 

29,043 

11378 

12,149 

0.43 

11,842 

11379 

12,013 

0.43 

11,895 

11411 

6,165 

0.22 

6,091 

11412 

9,344 

0.33 

9,090 

11413 

12,262 

0.44 

12,216 

11414 

10,985 

0.39 

10,905 

11415 

7,819 

0.28 

7,855 

1141' 

8,795 

0.31 

8,712 
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Target 


£ Comp X Growth 

Group 

0.72 

■0.16 

8 

1.12 

3.87 

8 

0.39 

3.04 

8 

2.24 

1.05 

8 

0.72 

-0.02 

8 

1.30 

0.53 

8 

1.36 

3.03 

8 

0.96 

•0.57 

8 

1.18 

3.97 

8 

0.16 

13.81 

8 

0.19 

0,00 

8 

0.44 

0.97 

8 

0.59 

-2.12 

8 

0.68 

3.11 

8 

0.97 

3.71 

8 

0.24 

2.19 

8 

0.54 

-1.69 

• 8 

0.48 

■0.47 

6 

0.01 

5.02 

8 

0.34 

3.93 

8 

0.34 

-2.81 

8 

0.23 

-2.25 

8 

0.09 

-3.75 

8 

0.47 

-0.75 

8 

0.51 

0.03 

8 

0.16 

0.24 

8 

0.51 

-0.79 

8 

0.30 

-0.64 

8 

0.83 

0.85 

8 

1.10 

3.53 

8 

0.66 

-1.03 

B 

1.11 

-3.49 

8 

1.04 

1.74 

8 

0.42 

-2.67 

6 

0.43 

-1.19 

8 

0.22 

-1.41 

8 

0.33 

-2.48 

8 

0.44 

-0.70 

8 

0.39 

-1.79 

8 

0.28 

0.71 

8 

0.31 

-0.96 

8 
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dominant target group report - All other levels 
Ranked by Dominant Target Group 
Of R. J. Reynolds 7 Targets 
For New York Area 

Gi Is Young Literati, 8 

Group 2: Bohemian Mix, 10 

Group 3: Mid-City Mix, 30 

Group 4: Latino Americans, 31 

Group 5: single City Blues, 45 

Group 6: Hispanic Mix, 46 

Group 7; Inner Cities, 47 

Group 8: Out of Target, 1, 2, 3, 4, 5, ... 


Households 5 Yr Projected Households Dominant 

.*.-. Target 

ZIP 


Code 

Count X Comp 

Count X Comp X Growth 

Group 

11420 

9,971 

0.36 

10,035 

0.36 

1.35 

8 

11421 

10,989 

0.39 

10,979 

0.39 

0.70 

8 

11422 

8,571 

0.31 

8,652 

0.31 

1.14 

8 

11423 

8,427 

0.30 

8,521 

0.31 

2.07 

8 

11426 

6,173 

0.22 

6,130 

0.22 

-0.88 

8 

11427 

7,471 

0.27 

7,503 

0.27 

1.15 

8 

11428 

5,229 

0.19 

5,284 

0.19 

2.02 

8 

11429 

6,300 

0.22 

6,299 

0.23 

0.21 

8 

11430 

412 

0.01 

414 

0.01 

0.90 

8 

11432 

15,642 

0.56 

16,288 

0.58 

5.16 

8 

11435 

18,139 

0.65 

18,419 

0.66 

1.96 

8 

11691 

17,309 

0.62 

17,400 

0.62 

0.67 

8 

11692 

5,005 

0.18 

4,859 

0.17 

-3.16 

8 

11 

3,991 

0.14 

4,044 

0.14 

0.25 

8 

1W 

6,928 

0.25 

6,676 

0.24 

-3.53 

B 

11697 

1,440 

0,05 

1,452 

0.05 

-0.06 

8 

10301 

13,633 

0.49 

13,764 

0.49 

0.21 

8 

10302 

5,185 

0.19 

5,242 

0.19 

0.43 

8 

10303 

6,541 

0.23 

7,052 

0.25 

7.01 

8 

10304 

11,931 

0.43 

12,249 

0.44 

1.80 

8 

10305 

12,436 

0.44 

12,891 

0.46 

2.53 

8 

10306 

18,751 

0.67 

19,328 

0.69 

1.80 

8 

10307 

3,120 

0.11 

3,392 

0.12 

7,98 

6 

10308 

9,279 

0.33 

9,864 

0.35 

4.77 

8 

10309 

6,764 

0.24 

7,856 

0.28 

14.15 

8 

10310 

7,510 

0.27 

7,592 

0.27 

0.17 

8 

j. 10312 

, -j 

17,261 

0.62 

18,711 

0.67 

7.62 

8 

■:% 10314 

28,427 

1.01 

30,588 

1.10 

6.77 

8 

i Subtotal 

1,590,269 

56.75 

1,586,594 

56.87 

-0.04 

8 

Total 

2,802,469 

100.00 

2,789,983 

100.00 

-0.15 



Ln 
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